SECTION II:

Graphs

* Herein, sales mean revenues/sales.

1) Agriculture, forestry and fishing (A):
Registered establishments only.

2) Construction (F):
Individual construction builders such as carpenters, house painters, electricians, mason, plumbers who are not

registered and don’t have his/her office were not surveyed due to establishment approach.

3) Transportation and storage (H):
Individual mobile businesses such as taxis, buses, motorcycle taxis which are not registered and don’t have his/her/

their office were not surveyed due to establishment approach.

4) Real estate (L):
Individual real-estate owners who lend his extra house or land, are not registered, and don’t have his/her office

were not surveyed due to establishment approach. Individuals who make real-estate transactions informally or
individually were also the same.
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Graph 1. Percent to Total Annual Sales by Province - Nepal (2018)
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Graph 2. Percent to Total Annual Profit and Loss by Province - Nepal (2018)
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Graph 3. Ratio of Female Manager's Annual Sales by Province - Nepal (2018)
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Graph 4. Ratio of Female Manager's Annual Profit and Loss by Province - Nepal (2018)
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Graph 5. Ratio of Female Owner's Annual Sales by Province - Nepal (2018)
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Graph 6. Ratio of Manufacturing Section in Annual Sales by Province - Nepal (2018)
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Graph 7. Ratio of Information and Communication Section in Annual Sales
by Province - Nepal (2018)
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Graph 8. Ratio of Financial and Insurance Section in Annual Sales
by Province - Nepal (2018)
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