Strategies for the 2010
Population Census of Japan
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LESSONS LEARNED FROM THE 2005
POPULATION CENSUS
OUTLINE OF THE 2005 POPULATION CENSUS

¢ conducted on 1 October, 2005

+ over 70 million questionnaire forms, nearly
2.6 times higher than Mt. Fuji if stacked up
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LESSONS LEARNED FROM THE 2005
POPULATION CENSUS

DISSEMINATION OF THE CENSUS RESULTS

¢ December 2005
= preliminary counts based on summary
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" LESSONS LEARNED FROM THE 2005

POPULATION CENSUS
DISSEMINATION OF THE CENSUS RESULTS

+ small area statistics using GIS

disseminated on the “e-Stat” (the portal site of
official statistics of Japan)

+» 211,000 address blocks in Japan
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+ half grid-square 0.5 square kilometer



Grid-Square (Mesh Blocks) Statistics
-- Population of Tokyo by half grid-square 1995-2005 --
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LESSONS LEARNED FROM THE 2005
POPULATION CENSUS

+ the following problems were observed

» enumerators were unable to contact
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LESSONS LEARNED FROM THE 2005
POPULATION CENSUS

¢ non-response rate
+4.4% In the 2005 Census
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LESSONS LEARNED FROM THE 2005
POPULATION CENSUS

¢ The factors can be identified as follows
& oeople s awareness of privacy
do aarner households or single
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STRATEGIES FOR THE 2010 POPULATION

CENSUS
ESSENTIAL FEATURES

¢ Principles and Recommendations by the
United Nati




STRATEGIES FOR THE 2010 POPULATION

CENSUS
ESSENTIAL FEATURES

. Principles and Recommendations by the
United Nations

» register-based census and sample-based
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STRATEGIES FOR THE 2010 POPULATION

CENSUS
ESSENTIAL FEATURES

¢ results are used for the following
purpos




CENSUS
ESSENTIAL FEATURES

¢ List of Population Census and household surveys

« The Census results are used as the sampling frame
Name Cycle Since
Population Census Every 5 years | 1920
Housing-ar Surve 1948

r

Survey on Time Use and Leisure Activities Every 5 years
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STRATEGIES FOR THE 2010 POPULATION

CENSUS
USE OF ADMINISTRATIVE DATA

o resident register has been used at the
stage of data editing
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STRATEGIES FOR THE 2010 POPULATION

CENSUS
IMPROVEMENT IN THE 2010 CENSUS

¢ gquestionnaires should be delivered by
enumer
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STRATEGIES FOR THE 2010 POPULATION

CENSUS
IMPROVEMENT IN THE 2010 CENSUS

¢ submission of questionnaires by malil
¢ also In person to the enumerator, via the
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are to deal with Inquirie

+ topics investigated are to be reviewec
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STRATEGIES FOR THE 2010 POPULATION

CENSUS
IMPROVEMENT IN THE 2010 CENSUS

¢ The mail-back method is valid in such cases
+Wh




T ——
STRATEGIES FOR THE 2010 POPULATION

CENSUS
IMPROVEMENT IN THE 2010 CENSUS

¢ advantages of the Internet method
«» for responde miliar with the_Internet
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STRATEGIES FOR THE 2010 POPULATION

CENSUS
IMPROVEMENT IN THE 2010 CENSUS

¢ Issues to be solved of Internet method
+» how to achieve cost effectiveness




Electronic Questionnaire of e-survey
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STRATEGIES FOR THE 2010 POPULATION

CENSUS
CENSUS COMMUNICATION ACTIVITIES

¢ Census Supporters Meetings

+» condominium associations, colleges and
universitie ociations, the educational
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STRATEGIES FOR THE 2010 POPULATION

CENSUS
TESTING BY PILOT SURVEYS

¢ first pilot survey in 2007
+ how to manage the mail-back procedure
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STRATEGIES FOR THE 2010 POPULATION

CENSUS
TESTING BY PILOT SURVEYS

¢ results of the 1st pilot survey

» mall back response rate was not so high
70% ¢ ollowing up k ators)
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municipal offices
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CENSUS
TESTING BY PILOT SURVEYS

¢ results of the 2nd pilot survey
+ not available




CONCLUDING REMARKS

o traditional enumeration method remains
valid in Japan, and still has many advantages

¢ Introduction of multimodal responses
covering mail-back, Internet and enumerators




Thank you for your
attention !




